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Introduction

The Fruttagel Code of Ethics came into force in 2009. Ten years is a signif-
icant amount of time. Now it is possible to draw some initial conclusions 
about the Code and look ahead to the future. During this period many 
things have changed in our economy and our society. We need to take 
these facts into account, as well as the changes Fruttagel and the agri-food 
chain to which it belongs have gone through. 
It is not just a question of changes to techniques and technologies and 
the changing relevance of certain products: food, the environment, the 
climate, people’s rights, work have all undergone transformations. 
If the Code is to be an instrument that seeks to solve the problems faced 
by those working in Fruttagel or for Fruttagel, then these changes must be 
reflected in its contents. 
One of the main innovations concerns the need to revise the Code’s con-
tents more frequently. Art. 75 states that from now on there should be a 
review of the Code every three years.
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Core values 
All of Fruttagel’s activity is guided by these values: 

Food safety 
 Fruttagel’s main commitment pertains to consumer health. The food 

people eat must contribute towards their wellbeing..
Environment   
 Protecting land, respecting natural resources, saving energy: these are 

Fruttagel’s fundamental rules.
Entrepreneurship 
 Fruttagel sees its business as being a producer of shared value, compet-

ing in the market and fostering innovation.
Cooperation   
 The idea and practice of cooperation represents for Fruttagel its his-

torical roots, social intentions and willingness to promote collaboration 
among workers both inside and outside the factory.

Integration 
 Fruttagel seeks to add to the value of the food chain, and works to 

maintain a balance of interests among its stakeholders.
Community 
 Fruttagel considers people as individuals with active relationships in the 

physical and social environments.
Accountability 
 Fruttagel believes that everyone is responsible not only for himself, but 

for the whole of which he is a part.

References
Fruttagel’s Code of Ethics recognises and re-
fers to the recommendations and requests 
of leading international organisations in 
the area of business ethics, including the 
Base Code of the Ethical Trading Initi-
ative (ETI).

Nature and purpose of the Code
The Code of Ethics is a voluntary tool with which the company declares 
its intentions and commitments regarding the various circumstances and 
events that may arise during its business activity. 
Every company has its own particular situations and needs that cannot 
be foreseen by general law provisions. So there can be many doubts and 
questions concerning a wide range of issues (including very relevant ones). 
This is precisely what codes are for: to define as clearly as possible how one 
should behave and act in certain circumstances that are not contemplated 
by laws, by-laws or regulations. It can therefore be said that the Code is 
a tool for managing those area that lie somewhere between legal liability 
and social responsibility.
The Code must certainly serve to penalise wrongful conduct, but more im-
portantly it must serve to reduce the margins of doubt regarding possible 
dilemmas that may arise about what is right and wrong. Accordingly, the 
Ethics Committee should not merely play the role of a judge, it should be a 
body for the promotion and development of positive behaviour. 
The Code needs to be disseminated and promoted, accompanied by ade-
quate training and information initiatives. 

Fruttagel’s Mission
Fruttagel is a significant player in the agro-industrial supply chain, 
in which cooperation is encouraged in the areas of production, 
processing and distribution, helping to offer people wholesome 
food. 

To nurture entrepreneurial, professional and social relations, founded 
on the values of responsibility, participation, respect and transparency.

To consolidate the company’s financial, industrial and relational values, 
assets for existing and future shareholders and for the development of 
cooperation.

To foster innovation, service improvements and professional expertise in 
order to increase the efficiency of the supply chain and competitiveness.

To adopt technological and organisational systems that guarantee the 
health of consumers and workers and protect the environment, contrib-
uting to the social development of neighbouring communities.

To show that even in highly complex industrial conditions it is possible 
to do business while respecting people, their work, competition and 
the market.
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General principles

1. Recipients of the Code
The recipients of the Code are all those who for various reasons and with 
different degrees of responsibility work directly and indirectly to achieve 
Fruttagel’s goals.

2. Definition of ethical behaviour
Ethical behaviour is a way of acting in keeping with the company’s values 
and mission, a duty for all those making up the organisation of Fruttagel 
and working to achieve its goals.

3. Entrepreneurial responsibility
Fruttagel is committed to increasing its role in the market and the impor-
tance of cooperation in the agro-industrial chain, adding to the company’s 
value, increasing benefits for its stakeholders, using resources as efficiently 
as possible.

4. Respect for work
Fruttagel protects the physical and moral integrity of workers, ensuring 
safe, healthy working conditions that respect individual dignity. Fruttagel is 
committed to ensuring that all players in the supply chain have the same 
respect for their employees and collaborators.

5. Confidentiality of personal data and respect for  
   the private sphere 
Fruttagel guarantees respect for people’s private sphere and ensures the 
confidentiality of personal data in its possession, to be used exclusively for 
purposes relating to the running of the business, complying with estab-
lished security measures. 

6. Confidentiality of information
Fruttagel considers information on the company’s business activity to 
be an asset of the organisation, to be protected and managed correctly. 
Everyone is required to protect the information acquired, avoid improper 
or unauthorised use and manage its contents in the ways established by 
Fruttagel.

Chapter 
One
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7. Environmental Protection
Fruttagel manages its activities with respect for the environment. For this 
reason it uses the most suitable technologies to prevent risk and reduce 
direct and indirect environmental impacts.

8. Food security and health
Fruttagel operates so that its products and processes ensure and protect 
the health of consumers and reduce environmental impacts. To achieve 
these ends, Fruttagel believes that all operators need to take individual 
responsibility, and for its part the company seeks the most innovative tech-
nical solutions.

9. Integration with the community
Fruttagel believes in and is committed to collaboration and reciprocity with 
the territories in which it operates. In this way it promotes dialogue with 
local communities and social partners to increase job opportunities and 
economic development.

10. Value creation 
Fruttagel - by safeguarding the company’s assets and responsibly man-
aging its business and invested capital - is committed to creating medi-
um/long-term value for all shareholder categories. It is also committed, 
through collaboration, to attaining shared value. 

11. Commitment to reporting 
Fruttagel provides its shareholders and all stakeholders with complete and 
accurate information to allow checks on the consistency between its activ-
ities and the principles set out in the mission, in part through the drafting 
and dissemination of the sustainability report.

12. Value of training and communication
Fruttagel recognises that training is an indispensable factor for increasing 
the expertise of employees, collaborators and suppliers, and that commu-
nication is essential for sharing and exchanging competences and increas-
ing the sense of belonging.

13. Accountability towards future generations
Fruttagel acts to add value to its assets, aware of its indivisibility and in-
tergenerationality, and to safeguard all tangible and intangible assets and 
corporate resources, making sure they are not used inappropriately.

14. Accountability of the directors
The directors are obliged to implement the provisions of this Code, being 
committed to its dissemination and to the continuous improvement of the 
organisation. 
Directors must promote the interests of the cooperative and not exploit 
their position to obtain benefits for themselves or their organisation of 
origin.

15. Commitment to contributing shareholders
Fruttagel sees itself as a tool for the growth of member farms through the 
direct and indirect enhancement of contributions received, the cost-effec-
tiveness and quality of technical means and the agronomic services offered.
Fruttagel encourages and supports contributing shareholders to ensure 
that the quality and cost of their production is competitive, and is com-
mitted to enhancing the agricultural produce of contributing members in 
order to strengthen cooperative ties.

16. Commitment towards the agro-industrial sector
In all its economic, professional and social relationships Fruttagel seeks to 
add to the value of agro-industrial chain production and foster its fair dis-
tribution among actors in the supply chain.
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Relations with employees

17. Reference to the Membership Charter
With regard to the conduct expected of workers in the workplace and to 
communication, safety and quality, this Code refers to the Membership 
Charter (Carta dell’appartenenza) released in 2017, which must be consid-
ered as an integral part and an analytical device of the Code itself.

18. Definition of employee  
For the purposes of this Code of Ethics, an employee is anyone who has a 
fixed-term, open-ended or temporary employment relationship with Frut-
tagel, or relationship regulated by any other contractual form, providing it is 
designed to contribute to achieving the company’s aims. 

19. The value of example 
All those who hold positions of responsibility are called upon, through their 
conduct, to bear witness to the values and provisions of this Code of Ethics.
In particular, they must comply with discipline and honesty criteria when 
running the company, generating value and mutualistic benefits and han-
dling professional and human relationships.

20. Personnel selection
Personnel are hired through a carefully organised selection process, ap-
proved by company management and part of the Quality management 
system. The aim is to identify the most suitable candidate from an objective 
standpoint for each vacancy, without discrimination of any kind and with 
full respect for equal opportunities.

21. Representation and trade union relations
Fruttagel, having complete respect for trade union freedom and for provi-
sions contained in laws and contracts, encourages a constructive climate 
for trade union relations. 
All those holding positions of responsibility are required to contribute to 
seeing this principle upheld.

22. Involvement and participation
Fruttagel considers the involvement and participation of its employees to 
be fundamental in improving the employment relationship. To this end, it 
is committed to providing its employees with information about how the 
company is performing at regular intervals, using ad hoc communication 
tools.

Chapter
Two
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28. Conflict of interest
All employees must avoid situations that may give rise to conflicts of 
interest with Fruttagel, and may not take personal advantage of possible 
business opportunities connected with the performance of their duties. 
All employees must inform their direct superiors of potential conflict of 
interest situations of they may become involved in or aware of.

29. Diligence when using company resources
Every Fruttagel employee must work with the diligence and efficien-
cy needed to safeguard company resources, guaranteeing their use in 
keeping with the company’s interests. 
Time too should be considered as a resource for the company, therefore 
all managers are required to make the most of the working time of 
collaborators.
It is the responsibility of all employees not just to protect these assets, 
but also to prevent their fraudulent or improper use. Please refer to the 
Membership Charter on this point.

30. Protection of the company’s image and reputation
Fruttagel’s image and reputation is an asset that employees must protect 
through their behaviour, both inside and outside the company, taking 
into account the changes in society, technology and available tools.

31. Gifts  
Fruttagel employees may not receive gifts and benefits from third parties 
that extend beyond normal business courtesy.
Fruttagel’s employees must pass on to the company any gifts received, 
so that they can be shared with all other employees. 

23. Transparent relations
Relations with employees are based on transparency criteria, giving them 
the opportunity to contribute to the development of the organisation.
From the moment they join the company, employees are informed of the 
regulations in force and involved in initiatives to facilitate their entry in 
the organisation.

24. Value of growth and skills
Fruttagel guarantees a work environment in which skills can be honed, 
and is committed to undertaking training initiatives for the professional 
growth of its employees. 
To this end, those in positions of responsibility are required to transfer to 
collaborators the knowledge needed to carry out assigned duties.

25. Protection of the individual and equal opportunities
Fruttagel rejects all forms of discrimination. In particular, physical condition, 
disabilities, opinions, religion, nationality or ethnicity, gender, sexual orienta-
tion or gender identity cannot be the subject of discrimination. 
As specified in the Membership Charter, each employee is required to be-
have in keeping with this principle, collaborating with and assisting col-
leagues.
Fruttagel helps to support those going through periods of difficulty that 
may prevent the normal development of their working activity.

26. Protection of health and safety
Fruttagel disseminates and furthers a safety culture among its employ-
ees, developing an awareness of risks and requiring responsible behav-
iour on the part of everyone.
Employees must comply with the goals and plans of the occupational 
health and safety management system, and actively collaborate to carry 
out all the necessary controls. Please refer to the Membership Charter 
on this point.

27. Abusing positions of authority
Superiors shall not ask their collaborators for personal favours or act in 
a way not contemplated by employment contracts and by the provisions 
herein. 
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Relations with customers

32. Definition of customer 
A customer is defined as anyone who purchases Fruttagel products.

33. Communication to customers
Fruttagel undertakes to provide customers with all necessary informa-
tion, and guarantee the correctness of information and clarity of pack-
aging information.
At the same time, it considers customer comments and consumer com-
plaints to be an opportunity for improvement as regards its quality pol-
icies.

34. Attention to customer needs
Full customer satisfaction is a primary objective for Fruttagel, which is 
committed to informing the customer in a complete and timely manner 
on product characteristics. 
A certified management system ensures the quality of raw agricultural 
produce, product processing, packaging materials and the final product.
Fruttagel makes its experience and professional expertise available to 
client companies, in the belief that a synergic and coordinated approach 
to consumer expectations yields benefits for both parties.

35. Customer brand protection 
Fruttagel considers the complete implementation of this Code to be es-
sential for protecting its customers’ reputations and brands, therefore it 
carries out controls on a continuous basis and listens carefully to their 
requests.
In the same way, Fruttagel expects similar behaviour from its customers.

36. Fairness in contracts and in business relations
Fruttagel guarantees fairness in contracts and trading relations, and un-
dertakes to ensure that agents and intermediaries act in accordance with 
the same fairness rules.
Fruttagel encourages dialogue and collaboration with customers, and 
seeks out-of-court settlements in the event of disputes.

Chapter 
Three

Relations with consumers

37. Definition of consumer
A consumer is defined as anyone who uses the company’s products in any 
capacity. 

38. Commitment to listening
Fruttagel undertakes to evaluate consumers’ requests and comments re-
garding its products and the way in which they are made, so as to con-
stantly improve production.

39. Product quality and safety  
Fruttagel guarantees consumers adequate product quality and safety 
standards, and makes continuous research and innovation efforts. 
This commitment to final consumers is also a commitment to sustainability 
in favour of the community.

40. Communication and information  
Fruttagel recognizes consumers’ right to be informed about the character-
istics of its products and manufacturing methods. It accordingly undertakes 
to provide such information and to ensure that the producers it works with 
provide the same information.

Chapter
Four
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Relations with suppliers

41. Definition of supplier 
A supplier is an individual or business that, in various capacities, individu-
ally or as part of a chain, supplies agricultural raw materials, semi-finished 
goods, goods, services and other resources necessary for Fruttagel to per-
form its activities. They are all required to pursue the aims and adhere to 
the principles of this Code.

42. Suppliers of raw materials and  
    semi-finished agricultural products
Suppliers of agricultural raw materials and semi-finished products are a 
special supplier category. Fruttagel is particularly committed to enhancing 
and developing their activities, ensuring that their long-term success results 
in the improvement of the entire supply chain, with benefits accruing to 
the community of customers and consumers.
The suppliers of raw materials and semi-finished agricultural products are 
accordingly expected to make a similar and adequate commitment.

43. Supplies of agricultural and  
    semi-finished raw materials
Fruttagel possesses all the tools needed to guarantee controls on received 
products. At the same time, it expects the suppliers of agricultural raw ma-
terials and semi-finished products to comply with the company’s produc-
tion and supply specifications, guaranteeing product safety and consumer 
health.

44. Selection and evaluation of suppliers 
For Fruttagel the selection of suppliers is based on guaranteeing transpar-
ency and equal access opportunities, and on the clear adoption of the aims 
and principles of this Code.
In addition to cost effectiveness, suppliers are assessed according to their 
behaviour, expertise, commitment to enhancing their performance, will-
ingness to accept and facilitate Fruttagel’s acquisition of information.

45. Collaboration with suppliers
Fruttagel undertakes to consider its suppliers as partners and to establish 
long-term relationships with them, while avoiding any form of absolute 
and mutual dependence. This must be achieved by building a trusting rela-
tionship and a shared vision of work and service. 

Chapter
Five

46. Clarity in drawing up and managing contracts
When drawing up and managing contracts, Fruttagel shares the necessary 
information with suppliers, allowing both parties to fully fulfil the commit-
ments made. Both parties must ensure the necessary confidentiality.

47. Protection of suppliers’ safety and health 
Fruttagel undertakes to ensure the health and safety conditions of sup-
pliers that have direct and authorised access to the company’s premises, 
providing adequate information on this subject. 
Likewise, Fruttagel expects suppliers that have access to the company to 
comply with the conditions and procedures that guarantee health and 
safety at work, about which they have been duly informed.
Fruttagel requires its suppliers to apply the same safety criteria to their 
employees and any subcontractors.

48. Suppliers and Fruttagel’s image
As part of a production chain, suppliers are jointly responsible for Frut-
tagel’s image. All are required to adopt standards of behaviour that will be 
to the benefit of themselves, Fruttagel and the entire chain.
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55. Relations with communities
Fruttagel undertakes to take an interest in the life of the communities in 
which it operates and to listen to their requests. 

56. Donations and sponsorships 
Fruttagel supports social and cultural initiatives and engages in sponsor-
ships, considering only those initiatives that are consistent with its strategic 
objectives, sustainability and commitment to the territory, according to the 
guidelines drafted by the Board of Directors.  
It also drafts an annual sustainability report on amounts disbursed and the 
main initiatives supported.

Relations with the local territory and 
the environment

49. Definition of territory
For the purposes of this Code, ‘territory’ means the institutions, commu-
nities and physical environment within which Fruttagel operates.

50. Relations with institutions
Fruttagel works for the recognition of its own economic and social role, 
and fosters dialogue with public administrations at all levels in a trans-
parent and clear manner to protect its business interests and ensure 
that public administrations work effectively.

51. Relations with supervisory authorities  
Fruttagel guarantees the utmost collaboration with supervisory bodies, 
providing the required information in a clear and timely manner and en-
suring, during controls and inspections, the utmost assistance, access to 
facilities and usability of all required documentation.
Fruttagel considers findings made by control bodies to be a useful oppor-
tunity for improvement.

52. Relations with the environment 
Fruttagel is committed to the sustainability of its activities, and works to 
reduce environmental impacts, prevent risks and use natural resources in a 
sustainable manner.
To this end, it invests in research and in the use of the most suitable tech-
nologies, allowing the rational use of resources and the re-use of waste 
products and by-products.

53. Environmental information and communication 
Fruttagel undertakes to provide institutions with the information needed 
to understand any environmental risks associated with the company’s ac-
tivity and to report on the environmental impact of its activities. 

54. Environmental and food education 
Fruttagel undertakes to spread a culture of respect for the environment 
throughout the territory, undertake awareness-building and environ-
mental training activities internally and promote food education.

Chapter
Six
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Implementation

57. Body for implementing and disseminating the Code  
Powers relating to the implementation and dissemination of this Code are 
reserved for the Ethics Committee, a body appointed by the Board of Direc-
tors and made up of five members, including a member of the Supervisory 
Body, pursuant to Legislative Decree 231/2001.
In its first meeting the Committee appoints a chairman from among its 
members.

58. Procedures for Committee functions
Committee procedures are drawn up by the Committee itself and submit-
ted to the Board of Directors for its approval.

59. Promoting the spirit and contents of the Code
The Committee, together with the company’s governing bodies, promotes 
the knowledge and implementation of the Code. In the same way, the 
Committee and the governing bodies undertake to promote, disseminate 
and implement the Membership Charter.

60. Advice on interpretation of the Code and  
    ethical training
Opinions regarding the Code’s content and relative compliance may also 
be requested from a single member of the Committee. 
Fruttagel undertakes to undertake regular training initiatives for employees 
and collaborators on the aims and contents of the Code and the Member-
ship Charter, in particular when they are first recruited. 

61. Convening of the Ethics Committee
The Ethics Committee meets when convened by the chairman, or in his 
absence by the most senior member (by age), whenever deemed appro-
priate by a member. 
The Committee is obliged to meet at least twice a year.

62. Limits to the powers of the Ethics Committee
Under no circumstances will requests be made to the Ethics Committee to 
rule on the correct interpretation of the law. 
The Ethics Committee is not empowered to interpret or apply laws or con-
tracts.

Chapter
Seven

63. Procedures
No matter how they become aware of violations or possible violations of 
the Code, including via anonymous reports, members of the Committee 
are obliged to notify the chairman of such cases.
The chairman is obliged to submit to the Committee the complaint report-
ed by one of its members at its next meeting.
The Committee may decide to initiate a proceeding or file the case.

64. Procedures further to reports from third parties
Reports may be submitted to the Ethics Committee as a whole or to each 
of the members, verbally or in writing. If presented verbally, the complaint 
will be formalised in writing at the next meeting of the Committee.
If the Committee decides to file the case, it will notify the person who 
submitted it. 

65. Preliminary investigation
Should the Ethics Committee decide to initiate a proceeding, it will be 
entered in the appropriate register, and be given a name and a number.
The documents and minutes relating to proceedings will be kept at the 
headquarters of the Cooperative by the Committee chairman.

66. Investigations and witness evidence
The Committee has the duty to carry out investigations and request infor-
mation from company structures, as well as to consult witnesses, making it 
possible to issue a reasoned judgement.
Witnesses must be informed that their testimony may not be confidential, 
but all the subjects involved in the investigation are individually bound to 
confidentiality regarding the information in their possession.

67. Confidentiality
The Committee is responsible for the use of any information relating to 
the preliminary investigation. The person submitting a complaint must be 
informed of the use of any information brought to the attention of the 
Committee. 

68. Voting
All of the Committee’s decisions will be taken on a simple majority basis.
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69. Outcome of the proceeding  
At the end of an investigation, the Committee can only issue a judgement 
on a violation or non-violation of the code. In the event of an ascertained 
violation, the Committee may not impose sanctions, but is obliged to pro-
pose appropriate corrective actions to the Board of Directors.

70. Communication to the parties concerned
The Committee must communicate to the persons submitting the com-
plaint the opening or filing of the complaint within 30 days; an opened 
proceeding must reach a judgement within a further 30 days. It must then 
inform the party concerned of the result of the judgement, and the grounds 
for the decision.
The Committee is not obliged to make investigation documents public.

71. Advice on interpretation of the Code and  
    ethical training
Opinions may be requested from the Ethics Commission on how to adhere 
to the Code. In addition to undertaking regular training initiatives for em-
ployees and collaborators on the subject of ethics, Fruttagel is committed 
to carrying out information and awareness-building initiatives aimed at 
stakeholders on the same topics. 

72. Relations between the Ethics Committee and  
    the Board of Directors
The results of single verification activities must be periodically communicat-
ed to the Board of Directors.
Every year the Committee sends a communication to the Board of Direc-
tors containing a general assessment of the condition of Fruttagel from an 
ethical viewpoint, and proposes, if deemed necessary, an information and 
training plan on the contents of the Code and an adjustment program.

73. Relations between the Ethics Committee and  
    Supervisory Body 231
Whenever the Commission, during the course of its activity, identifies cas-
es falling within the scope of Legislative Decree. 231/2001, it shall report 
them to the relevant Supervisory Body. Relations between the Supervisory 
Body and the Committee are guaranteed directly by the member of the 
Supervisory Body who is also a Committee member.

74. Relations between the Ethics Committee and  
    management bodies
During the course of its activity, the Committee may contact any depart-
ment or management area through the relevant managers.
Should the Commission identify cases that may have disciplinary conse-
quences pursuant to current contractual and legislative provisions, it shall 
refer the case directly to the competent bodies.

75. Validity of the Code
This Code is valid for three years, at the end of which it will be reviewed, 
and possibly revised, with the participation of workers and stakeholders 
and the coordination of the Committee. The changes must be approved 
by the Board of Directors.



Composition of ethics committee
The members of the Ethics Committee, established following the approval 
of the Code of Ethics by the Fruttagel Board of Directors, are as follows:

Cristian Maretti (Chairman)
Vice President of Fruttagel, President of Legacoop Agroalimentare Nord

Franco Zamuner
Retired Former Head of Management Control at Fruttagel

Cristina Di Lenardo
Head of Human Resources, Personnel Selection and CSR Department

Elisa Rossi
Supply Chain and Processes Area at Fruttagel  

Nicolina Sarno
Administration and Personnel, Larino Plant

Any communication concerning the implementation of the Code of Ethics 
may be sent to the competent Committee in the following ways:

• By letter, to:
Fruttagel Ethics Committee
Via Nullo Baldini 26, 48011 Alfonsine (RA) Italy

• By email, to:
commissione.etica@fruttagel.it

The Code of Ethics (2018 version) was approved by the Board of Directors on 25 

March 2019
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